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Please complete the following information.  Click on a shaded area to insert your copy. Use the tab key to get from field to field.  

SECTION 1: PROGRAM OBJECTIVE INFORMATION

1. What is the financial size of the opportunity you are trying to generate from your investment in this marketing activity?  


     
2. What purpose(s) do you want to accomplish with this marketing communication? (List in order of importance such needs as product positioning, building brand awareness, generating leads, doing some combination, etc.  Overall brand awareness, lead generation and product positioning)


     
3. What result do you want to produce (the goal of the program –leads, sales, awareness)?  


     
4. How will the results and success of the program be measured?


     
SECTION 2: PRODUCT/SERVICE BACKGROUND

5. What is the product/service to be promoted? – (How does it work, what does it do?)


     
6. What is the average list price of the product and the gross margin for the product? 


     
7. What are the key features of the product/service? (List in order of importance)


     
8. What are the key benefits of the product/service? (List in order of importance)


     
SECTION 3: TARGET AUDIENCE INFORMATION


9. Who is the primary audience?  Secondary audience?  What is the size of the audience?


     
10. Elaborate more on who the target audience is? (e.g., is this targeting existing customers, new suspects, current prospects who just need a reminder, etc.)


     
11. How interested is the target audience(s) in your product/solution?


     
SECTION 4: PROGRAM STATEGY INFORMATION

12. What is the call to action?  What response (call, web, mail, fax) do you want from the target audience and what offer will motivate action?


     
13. What are the benefits of responding to the offer? What will someone learn, gain, get when they call, go to the web, fax or mail a response back to you?


     
14. Given the features and benefits of the product, what is the single most important message that is to be communicated to the target audience? What makes you certain this is the most important message? 


     
15. What are the next three key messages/copy points for this promotion (in order of importance)?


     
16. What tone should this communication have? (professional, conversational, personable, etc.)


     
17. What are a few buzz/key words that will draw in the reader?


     
18. Can you direct us to any resources that would be helpful in understanding or explaining your product or service? (specific web pages, white papers, etc.)


     
19. What are the objections and obstacles that need to be overcome for success?


     
20. Who/what are the competitors to this product offering?


     
21. What competitive considerations need to be taken into account for this promotion? 


     
22. Is there anything you specifically don't want addressed? Any no-no's regarding terms or language usage? If so, what?


     
23. What taboos need to be avoided?


     
SECTION 5: PROGRAM DETAILS

24. How are leads going to be captured? Does this program require a web landing page, registration page or capture engine? If so, please describe.


     
25. What tests need to be conducted during this promotion? (List tests, offer tests, creative tests, web tests?)


     
26. What is the desired communication piece for this promotion? Mail package, e-mail message, print ad? (provide approximate size and specifications) 


     
27. What are the major milestones for this project?


     
28. What is the budget for this promotion? What is the number of contacts, mail quantity, etc. for this promotion?


     
29. What other development considerations are required for this program? For example, web capture site, international deployment, reseller usage, etc. 


     
Brief approved by:__________________________      Date:  ______________
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